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A Note From The Editorial Desk 
 

Dear friends,                                                                                           

                                                                                                               In this issue: 
Surely you too are 

Preparing and seized with anticipation,                                                  

Ready for Spring to swing by, to woo you, to sneak 

Into the icy trail left by a cool Californian Winter. 

Now hear this. 

Get your pens and brushes ready—sorry, I meant laptops... 

 

Set goals, snap out of the (Writer’s) Block Zone,  

Pioneer, plan, produce, present and publish; 

Instill, ink and incite 

Readers, agents, editors, art directors and colleagues alike to 

Imagine a world filled with possibilities, bigger than themselves. 

The sky is the limit. True? 

 

There’s one way to find out: aim high. Keep at it. 

Here’s to a new season, to an amazing upcoming conference, 

To schmoozes, and family, and friends. 

To creativity and hard work paying off. 

To you. 

 

Nathalie 

 

 
  Beth & Nathalie, your co-editors 
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Conference Smorgasbord
Loretta Ichord 
 
Anyone who has enjoyed a smorgasbord 

knows about the many choices to be had at 

this groaning board of Swedish delicacies. 

Guests first help themselves to a tempting 

variety of cold dishes like herring or salmon, 

and then using a clean plate move on to the 

hot dishes like meatballs, potato casseroles. 

The bountiful meal is usually finished off 

with cheese, fruit, and coffee.  

 

This delightful Swedish custom can apply to 

the upcoming Spring Spirit Conference on 

April 6. Enter into a celebration of 

friendship, sharing, and enlightenment. 

Instead of food, this gathering of writers, 

illustrators, noted authors, editors, and an 

agent will serve up a buffet loaded with 

information, inspiration, and perhaps a few 

“aha!” moments.  

 

Make the most of your experience by going 

into each session you’re registered in like 

guests at a smorgasbord. Carry a clean plate 

to scoop up the new insights the speaker 

puts on the table. However, you can break 

with tradition by mixing it up. If following 

the same track all day doesn’t appeal, pick 

and choose from the wide choice of sessions 

in the Novel, Picture Book, Nonfiction, 

Illustrator, and General tracks. A novelist 

might want to explore what nonfiction or the 

picture book sessions have to offer or vice 

versa. Who knows, you could find a new 

genre that sparks a different approach to a 

project. Keep in mind, whether you stick to 

one track or mix it up; once registered in 

those selected sessions, you must attend 

them. 

 

Whether you’re a newbie to writing 

conferences or a seasoned oldie like me, 

look at the experience as an adventure 

because no two conferences are the same. 

Realize that most attendees do not make 

sales (though it has happened) at these 

conferences, but the connections made are 

invaluable. And who knows, a sale could 

happen after the conference or sometime in 

the near future, after picking up a new 

approach to craft. 

 

When you walk inside the Citrus Heights 

Community Center on April 6 expect to find 

like-minded writers and artists, whether pre-

pubs or published. Something magical 

happens in the company of those who 

understand the highs and lows of the 

creative process and can’t imagine their 

lives without it. Listen, take notes, share 

news and business cards. And for the 

sessions requiring pre-conference 

homework, have that along as well. If you 

do all those things, I guarantee at the end of 

the day, you’ll leave energized and ready to 

get back at it!  

 

 

  

 

 
 
 

Loretta Frances Ichord has five 

published non-fiction middle-grade 

books with Millbrook Press/Lerner 

Publishing. She has also written 

articles and essays for newspapers and 

magazines.  
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Social Media Part II: How To Use It 
Twitter Style 
Bitsy Kemper, SCBWI CA 
North/Central’s Twitter Diva 
 
Twitter and Facebook are two popular 

ways writers and illustrators use social 

media to connect with readers, future 

readers, and industry leaders. Both are 

relatively easy to use, and when done right, 

take surprisingly less time than expected. 

What’s the most effective way to use them 

in your working life?  

It’s important that writers and illustrators 

determine the difference between who they 

are, and what their work represents. The 

person isn’t the work, and the work isn’t the 

person. Picture book authors/illustrators 

should especially understand the importance 

of connecting with their audience 

appropriately. If the dropping of f-bombs is 

something you refuse to cease, maybe create 

two accounts. On Facebook, for example, it 

might make more sense to have a “fan page” 

dedicated to your work/book/art so that kids 

aren’t privy to the hissy fit you just pitched 

over customer service at The Nugget. On 

Twitter, you might want two different 

accounts/names, one for personal and one 

for work, but it’s probably best to meld them 

into one, even if that means Tweeting less 

often. Mo Willems, for example, only has 

one account, and it’s in the voice and 

likeness of his popular and wacky Pigeon 

character. That works well and makes sense 

in Mo’s profitable NYT-best-selling world, 

but might not make sense for yours. 

Now I don’t think you should limit who you 

are or what you feel because a second grader 

might see it. But a need for a filter still 

remains. Think of it this way: Do you need 

to know what your grade school principal 

had for breakfast? No. But you might want 

to know her thoughts about snow days. See 

the difference? One is relevant to her job, 

and one isn’t, even if it’s a personal opinion. 

Creating two pages/accounts allows you to 

tailor your creativity and invite dialogue 

appropriate to each different audience (in 

marketing we call that a “market segment”). 

Let’s look at Twitter in detail; we’ll save 

Facebook for the next issue.  

Twitter’s been described as the modern 

water cooler. Time magazine has referred to 

it as “the world’s best self-selecting cocktail 

party [with] fast breaking news, good 

conversation, low commitment.”  

The 140-character limit practically forces 

each interaction to stay informal, concise, 

and conversational. So...  

How do you make Twitter work for you? 

1-When picking a Twitter account name, 

use your real name, your pen name, or 

your URL. Doing so not only makes it easy 

for someone to find you, but helps brand 

you. For example, my Twitter account name 

is “Bitsy Kemper”; Mo Willem’s is “Mo 

Willem’s Pigeon.”  

2-A Twitter username, or handle, is the 

way people quote or “tag” (mention) you 

using the “@” sign. There are no blank 

spaces in a username. Mine username is 

@BitsyKemper; Mo’s is @The_Pigeon. If 

your username has already been taken by 

someone else’s handle, don’t just add a 

number to the end of it. Get creative! Add an 

initial or word (“@AuthorBitsy” or 

“@BitsytheAuthor”) or pick something 

defining and memorable, such as 

“@Iwritetoeat” or “BestCALibrarian.” Keep 

it as short as possible. 
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3-Challenge yourself to create a clever bio 

so people get a sense of what you’re 

about. Mine for example, is “Strategist, 

Writer, Really Nice Gal. Oh, and author of 6 

children's books.” I’ve seen “Literary Agent. 

Gold Medal Gymnast. Writer. Mother. Wife. 

Menagerie owner. One of those is a lie.” 

LOL! Have fun with it. It’s amazing how 

much information you can share in 140 

characters! People may decide to follow you 

simply based on your bio and last few 

Tweets. Most followers aren’t looking to be 

your BFF. They want to keep in touch, 

maybe get to know you better. The more 

effective your bio, the more likely you’ll 

capture followers.  

4-Don’t look at followers as a wallet. If 

you’re only going to talk about your product 

and why I need to buy it or click here for 

more information, you are wasting your time 

and mine. Build community, don’t work the 

bull horn. 

5-If you’re a strong “my opinions are my 

own I don’t want to share them with 
strangers” type, consider creating a Twitter 

name/handle specific to your most recent 

book and keep those tweets book related, 

such as “@YourBookTitle.” Please note this 

is different than Tweeting in the likeness of 

your main character. Give details on book 

signings, announce awards, offer character 

discoveries, discuss new work progress 

(such as adding a photo with “Book design 

just finished, what do you think?”); to keep 

it from getting too self serving (read: 

boring), spice it up with general author stuff, 

quotes, retweets, etc. That way you’re 

reaching readers and followers without 

filtering your true self. It better clarifies the 

professional vs personal you.  

6-Those “Thanks for the follow” bulk 

messages? Personally I hate them. Take the 

time to give a personal note, or say nothing 

at all. We’re all too busy for spam-like 

replies/mentions. 

7-Send a personal “Thanks for the RT” 
(retweet) only if you add “Glad to see you 

find it important too” or something quasi-

personalized like that. (Please see earlier 

reference to wasting both our time). 

The next thing you need to do is friend 

follow me (@BitsyKemper). Odds are huge 

I’ll follow you back, especially if your bio 

and tweets prove you’re worth following. 

Let’s get this social media party started! 

 

 

Bitsy Kemper is author of six picture 

books, one Facebook and one Twitter 

account. You may have seen Bitsy on 

CNN, heard her on national radio, 

noticed her quoted in anything from 

Parenting magazine to Writing 

Children's Books For Dummies, or seen 

her work in countless newspapers, radio 

and TV stations across the U.S. Maybe 

you drove past her on the freeway and 

didn't even know it... Busy with three 

kids (four if you count her husband), 

she finds time to present at writer 

conferences and author visits from L.A. 

to N.Y. Wander over to 

www.BitsyKemper.com or follow her 

on Twitter (under, understandably, 

BitsyKemper).  

 

http://www.bitsykemper.com/
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Tip Of The Month:  
Never Underestimate The Power Of A 
Schmooze! 
Kristen Held 
 
I’d been a member of the SCBWI California 

North/Central region for less than a week 

when I attended my first local schmooze. I 

had recently relocated from the Bay Area 

and was already missing my awesome in-

person critique group, so I whipped up a 

batch of guacamole and went to “Meet and 

Greet” my new tribe. I’m not exaggerating 

when I say it was life changing. I made new 

friends that I now can’t imagine being 

without, found a local in-person critique 

group and hooked up with another writer to 

do a babysitting swap (she watches my son 

while I write and vice versa).  

 

So, what can you get from an SCBWI 

Schmooze? How about friendship, support, 

a new crit partner and perhaps a tasty new 

recipe to add to your potluck repertoire.  

 

What do you say? See you at the next 

schmooze? 

 

 
 

 
 
 
 
 
 
 

 
 
 
 
 
 
 

 

Illustration: Surf Dog Raven, by Vanda  

Lavar 

Submission Guidelines 

 

Do you have an idea for an article? 

Have you recently attended a 

conference or workshop? Do you 

have a piece of art you’d like to 

share?  

Please keep articles between 300 and 

500 words, and include a short 

biography (including website, if you 

have one), and an author photo.  

Illustrators, please send your artwork 

as .jpg files no bigger than 1000 dpi 

in either direction, and send your 

website address as well! 

 

Do you have good news—an honor, a 

publication, or a book signing event? 

Send your good news and articles to 

Nathalie and Beth at 

acornnewsletter@gmail.com. 

 

Kristen Crowley Held is a costume 

designer turned writer and is 

currently finishing her debut novel, a 

middle grade fantasy inspired by her 

work in Hollywood. For more 

information about Kristin, visit 

Turbo Monkey Tales, her group 

blog, at 

http://turbomonkeytales.blogspot.com 

mailto:acornnewsletter@gmail.com
http://turbomonkeytales.blogspot.com/
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Round-Up: What Is Something You've 
Learned From A Past Spring Spirit 
Conference--Something That Has 
Stuck With You And Helped You With 
Your Writing And/Or Illustrating? 
Beth Hull 

Elizabeth Koehler-Pentacoff--When Brett 

Duquette (Sterling) spoke on voice last year, 

he suggested forcing your character into an 

uncomfortable conversation and situation 

which will help you understand your 

character more deeply.   

I think this is a perfect solution if we 

flounder with a character’s voice.  Plop her 

in hot water right away!  We may not keep 

that scene, but we may find the voice we 

need more easily. 

 He also noted a character’s mood 

determines which details they notice.  Is she 

mad?  She’ll see and hear annoying things.  

Happy?  She’ll discover beauty and fun 

around her.  

Mira Reisberg--I've learned so much that 

it's hard to come away with one thing. 

Instead I'll just list a bunch of words - 

community, consistent universes, character 

development, support, insider knowledge, 

networking, access to editors and agents, 

mix it up, super helpful writing tips, super 

helpful illustration tips, breadth of 

knowledge, awesome spirit, lots of fun!  

Lots of love!!! 

Lori Mortensen--I remember when the 

writing team of Judith Ross Enderle and 

Stephanie Jacob Gordon came to a Spring 

Spirit conference in Davis several years ago. 

I don’t remember which one said it, but as 

she stood up there discussing some first 

pages, she said, “If you only knew how 

many times we’ve been rejected.” 

That line immediately resonated with me 

and conveyed two important things. First, in 

spite of a high rejection rate, they still 

succeeded. And most importantly that they 

were generating a lot of manuscripts. You 

can’t just sit down and write one precious 

thing. You’ve got to write, revise, submit, 

and breathe life into new projects. 

Nancy Barnet—Bruce Coville spoke about 

the validity of the fantasy genre in the 

“Writing Fantasy” breakout session at the 

2011 Spring Spirit conference. He reminded 

us that fantasy lets kids escape so much of 

the cynicism they experience daily. Life is 

about dreams honored and denied; fantasy is 

a way to talk about big dreams, ideas and 

truths. 

 

Note from the editors: Heartfelt thank you to 

our local members for sharing their 

experience. 

 

 

 
 
SCBWI CA NORTH/CENTRAL'S 9TH ANNUAL 

 
SPRING SPIRIT CONFERENCE 
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Citrus Heights Community Center 
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Citrus Heights, CA 

 
WORKSHOP TRACKS 

    General Session              Illustrator Session  
    Picture Book Session             Novel Session  
    Nonfiction Session 
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Very Quick Note from a Regional 
Team Member 

Beth Hull 

 

Nathalie and I 

usually try to 

get a message 

from another 

team member, 

but our crew of 

year-round 

volunteers, and many other volunteers 

besides, are busy gearing up for our regional 

conference, so we’re giving ourselves a 

break on the closing note. Just know that the 

work we’re doing for this conference is a 

labor of love. I’ve been to two Spring Spirit 

conferences, and I could feel the joy and 

love that went into both. I’m so looking 

forward to seeing old friends and meeting 

new ones on April 6th! 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

GOOD NEWS! 
  

Congratulation to Danna Smith for her 

book, Balloon Trees, published by 

Sylvan Dell in February, 2013.  

 

The book launch will be at World of 

Wonders Science Museum in Lodi, 

Saturday, April 13th, with readings at 

10:30 a.m. and 12:30 p.m.  

 

Also, Danna sold Swallow the Leader, 

an underwater counting book for 

toddlers, to Clarion Books. 

 

 

 

 

The California North/Central Team 
 

Regional Advisor 

Patricia Newman 

 

Assistant Regional Advisor 

Catherine Meyer 

 

Illustrator Coordinators 

Kris McLeod / Mira Reisberg 

 

Spring Spirit Conference Coordinator 

Connie Goldsmith 

 

Critique Group Coordinator: 

Rosi Hollinbeck 

 

Membership Coordinator 

Nancy Barnet 

 

Newsletter Editors 

Nathalie Mvondo / Beth Hull 

 

Twitter Diva 

Bitsy Kemper 
 

 

 

Illustration by Vanda Lavar. For 

more information about Vanda, 

visit http://surfcityart.webs.com/ 

http://surfcityart.webs.com/

