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A Note From The Editorial Desk 
 

The most distressing thing about our Spring 

Spirit Conference is that it offers SO 

MUCH. Isn’t it tragic? I know I was crying 

inside because I had to choose between 

equally tantalizing sessions. It was just 

awful. But before you think this issue will 

be all doom and gloom, I will share the 

happy news that we have gathered mini 

summaries of the presentations and 

workshops and it’s like one big giant Spring 

Spirit Conference in one (okay, two) issues 

of the ACORN! Go ahead, jump up and 

dance. I’ll wait. 

… 

Done? Great! (If not, keep celebrating; I won’t br 

distracted.) To kick off this issue, I’d like to share 

a note from one of our regional chapter members, 

Kary Joseph Shender, because she says it so 

beautifully:   

 

This Spring Spirit conference meshed 

helpful presentations with an unprecedented 

opportunity for many authors to share their 

pitches, first lines, and synopses. It was both 

exciting to hear such creative approaches 

and instructive to hear the responses, the 

tiny tweaking suggestions that, if followed, 

will make (Frost's term) "all the difference.” 

 

I hope you enjoy and find helpful the 

summaries included in this issue—I know I 

did. And I’m already looking forward to 

reading the summaries to be included in our 

next issue. 

Happy Reading! 

Beth 
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Perfect Your Pitch with Rose Cooper 
Angelica Jackson 
 

A pitch is one of the hardest-working 

sentences you’ll ever write: it needs to get 

across your book’s voice, stakes, main 

character, and conflict—while also showing 

how your story stands out from others in the 

same genre. And it needs to be fairly 

specific without getting too bogged down in 

details.  Most importantly, it needs to 

intrigue an agent or editor so they’ll ask for 

more. 

 

Author/illustrator Rose Cooper shared some 

pointers on what your pitch does and does 

not need to include. For example, a phrase 

like “Her life will be forever changed” is too 

vague and agents have heard it thousands of 

times. Better to include what specifically 

will change, and what that will mean for the 

character. And we don’t need to know the 

entire back story in the pitch, but we do need 

to know the consequences if the main 

character fails to achieve his or her goals.  

Once we got into working on participant’s 

examples, it was great to see all those eyes 

light up as they “got it”. We even got to test 

our new pitches with a surprise opportunity 

to pitch to Stephen Fraser of the Jennifer De 

Chiara Literary Agency—eek!  

 

It can seem intimidating to distill your novel 

into one or two sentences, but it’s an 

essential skill you’ll need to use throughout 

your writing career. The good news is, it’s a 

learnable skill and here are a few links to 

help with that: 

 Nathan Bransford has a blog post from 

his agent days where he gave 

straightforward advice on writing a one-

sentence pitch at 

http://blog.nathanbransford.com/2010/05

/how-to-write-one-sentence-pitch.html 

 I did a roundup on resources for queries 

and pitches on the group blog Operation  

Awesome and you can check that out at 

http://operationawesome6.blogspot.com/

2013/02/building-better-query.html 

 If you’re truly at a loss where to start 

with your pitch, you might try Carissa 

Taylor’s Pitch Generators http://carissa-

taylor.blogspot.com/2013/02/pitch-

factory-twitter-pitch-logline.html . You 

enter details of your book and get a set 

of possible pitches—they’re a great way 

to jog your own creative juices. 

 

And even if you don’t enter them, online 

pitch contests are a great way to see a lot of 

pitches in one place. This is helpful to see 

which ones stand out, which ones sound the 

same, and which ones caught the judge’s 

eye.  Operation Awesome has a Mystery 

Agent Contest on the first of every month, 

so they have two years of archives you can 

read at your leisure. Then, when you’re 

ready, be sure to enter! 

 

 

 

 
Community Hall during keynote address of 
the sold out Spring Spirit Conference. 
Picture courtesy of Cheri Williams. 

http://blog.nathanbransford.com/2010/05/how-to-write-one-sentence-pitch.html
http://blog.nathanbransford.com/2010/05/how-to-write-one-sentence-pitch.html
http://operationawesome6.blogspot.com/2013/02/building-better-query.html
http://operationawesome6.blogspot.com/2013/02/building-better-query.html
http://carissa-taylor.blogspot.com/2013/02/pitch-factory-twitter-pitch-logline.html
http://carissa-taylor.blogspot.com/2013/02/pitch-factory-twitter-pitch-logline.html
http://carissa-taylor.blogspot.com/2013/02/pitch-factory-twitter-pitch-logline.html
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The Perfect Picture Book: Crafting a 
Manuscript That Inspires Illustration 
with Gianna Marino 
Angelica Jackson 
 

Gianna Marino brought her experience as 

both a writer and an illustrator to Spring 

Spirit, and showed us how writers can bring 

out the best in illustrators, so their book 

works together as a whole. She says, 

“Images are so closely intertwined; each 

must stand alone, and yet each must support 

the other.” 

 

Gianna shared with us that authors inspire 

illustrators by giving them opportunities to 

add artwork that will expand and enhance 

the story. Think about the rich possibilities 

for an artist when the author has chosen an 

interesting cultural or historical setting, or 

characters that the reader can connect with! 

Unusual perspectives, and a mood or theme 

throughout the writing, can also set up a 

successful collaboration for the writer and 

illustrator. 

 

But Gianna warns that if you want to “make 

an illustrator cringe,” these mistakes will 

have them squirming at their workspace: 

using the text to describe everything 

(leaving no need for illustration), including a 

lot of thoughts or internal dialogue that are 

difficult to show with pictures, or writing 

with a heavy-handed message. 

 

She also recommended that authors should 

spend some time thinking about the pacing 

in their stories, which includes planning for 

page turns and how the text will be featured 

on the page. The illustrator will likely have 

their own ideas for the book’s layout, but an 

author can make the illustrator’s job easier 

with some forethought. It might even be 

useful to create a storyboard or book dummy 

to help visualize page breaks (but this step is 

more for the author’s own benefit and it’s 

not necessary to include it in the submission 

package). 

 

Follow Gianna’s advice, and your odds of 

ending up with a perfect picture book are 

much better! 

 
 

 

 

Angelica R. Jackson lives in 

California’s Sierra foothills, writing 

everything from picture books, poetry, 

middle grade, and young adult novels. 

Find out more about her projects at her 

blog or check out the group blog 

Operation Awesome where Angelica 

posts twice a month. 

Good News! 
Congratulations to Mike Graf for the 

upcoming release of The Eye of the 

Whale (Acadia National Park), and To 

the Top of the Grand (Grand Teton 

National Park) by Falcon Guides this 

spring, books 11 and 12 in the 

"Adventures with the Parkers" series. 

 

Mike Graf’s My Yosemite won a 

California Silver Medal Award last 

year. 

http://angelicarjackson.blogspot.com/
http://operationawesome6.blogspot.com/
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Nuts & Bolts for Authors & 
Illustrators with Erin Dealey 
Paddy Cashion Lawton 
 
Erin Dealey, knowledgeable picture book 

author and former Co-Regional Advisor for 

SCBWI California North/Central, gave early 

attendees at the Spring Spirit conference a 

welcome treat with her lively presentation 

about the ‘nuts and bolts’ of getting 

published in today’s children’s book market.  

 Here are her recommendations: 

 

1. Reading book reviews regularly, 

(Publishers Weekly, School Library 

Journal, and Kirkus) is a great way to 

understand the market. Connecting with 

other writers (SCBWI, conference 

critiques, and critique groups) can help 

make your writing a priority.  

2. Once your first draft is finished, put it 

away for at least two weeks. This helps 

you regain a fresh pair of eyes for 

editing.  

3. Reading your manuscript aloud is good 

practice, not only does it help you find 

your mistakes, it also helps you when 

you get it published. As a published 

author, you will likely read it aloud in a 

public forum. 

4. Make sure the topic is relevant for 

today’s kids. Consider the age of your 

protagonist characters. Many kids like to 

read about older characters. Keep in 

mind that the child protagonist needs to 

solve the problem—not Grandma.  

5. Do not write to the trends. Write the 

stories that are in you and be patient. Ms. 

Dealey's new picture book, Deck The 

Walls, (Sleeping Bear Press--illustrations 

by Nick Ward), is based on a skit she 

wrote years ago for her high school 

students to perform. 

 

Ms. Dealey then shared a list of questions 

and answers from Carol Hinz, Editorial 

Director at Millbrook Press, summed up as 

follow:  

 

 Send only one manuscript at a time to an 

editor.  

 When submitting a picture book, send in 

pictures only if you are an 

author/illustrator. Illustrators need to 

remember to leave room for text when 

submitting their artwork, and avoid 

placing important elements in the middle 

of the spread, as they will get lost in the 

‘gutter’ of the book. 

 When submitting a nonfiction 

manuscript, send in a proposal, an 

outline, and a sample chapter.  For a 

nonfiction picture book, submit the 

entire manuscript. 

 

Erin emphasized that social media is a 

writer’s friend. Build an online presence on 

Twitter, Facebook, or other media. She 

concluded by singing her informative and 

funny “Writer’s Rap,” which you can watch 

at www.erindealey.com.   

 

Thank you Erin Dealey for an animated 

presentation of valuable information! 

 

The Greeting Team. From left to right: Lou 
Ann Barnett, Nathalie G. Mvondo, Beth 
Hull. Picture courtesy of Elizabeth 
Stevens Omlor. 
 

http://www.erindealey.com/
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Let Your Characters Tell You Who 
They Are, with Editor Andrew Harwell 
Paddy Cashion Lawton 

 
What if you ran into one of your characters 

at the mall food court? Would you be 

surprised to see what they were eating?  

Andrew Harwell, Editor at Harper Collins 

Children’s Books, discussed how to let your 

characters tell you who they are. “Instead of 

dictating what they say and how they 

behave, allow them breathing room to let 

them do what they are going to do.” 

 

Mr. Harwell offered examples of three-

dimensional characters that walk right off 

the page. One 3-D character he talked about 

was Hermione from Harry Potter. As 

readers, we feel we know Hermione. She is 

a rule follower--except when it comes to 

looking out for her friends.   

 

If someone said “Hey I like your shirt,” how 

would your character respond? Would he or 

she offer a sarcastic retort? Mr. Harwell 

recommends not reducing characters, even 

secondary characters, to attributes. No one is 

sarcastic all of the time.  

 

He also advises giving your characters 

layers and surprising details. One way to 

discover these details is by keeping a 

character journal, where you describe events 

in the voice and point of view of your 

character. He suggests starting character 

journals during prewriting when you’re still 

finding what the story is about, but you can 

write them at any time. When journaling, 

you might ask questions like: What has 

moved him to journal today? And what kind 

of a mood is he in?  

 

Mr. Harwell pointed out examples of 

authors who succeed in creating deep 

characters. A.S. King in Ask the Passengers, 

and Jennifer Castle in The Beginning of 

After, and You look Different in Real Life. 

He mentioned that Jennifer Castle writes 

character journals. 

 

I decided to follow Mr. Harwell’s advice 

and started a character journal for my 

antagonist. I’m finding surprising details 

that likely won’t make it into the story, but I 

hope my newfound knowledge will enrich 

my character and make me more confident 

writing in his voice. 

 

 
 

 
 
 

 
 

Paddy Cashion Lawton 
writes for all audiences, 

but has a soft spot for the 

middle grade novel. She 

often writes in the 

paranormal and fantasy 

genres. Prior to writing 

for kids, she conducted, 

and published 

experiments in science 

journals as a researcher 

for NASA.  

 

Submission Guidelines 

Do you have an idea for an article? Have you 

recently attended a conference or workshop? 

Do you have a piece of art you’d like to 

share? Send it to us! 

Please keep articles between 300 and 500 

words, and include a short biography 

(including website, if you have one), and an 

author photo.  

Illustrators, please send your artwork as .jpg 

files no bigger than 1000 dpi in either 

direction, and send your website address as 

well! 

 

Do you have good news—an honor, a 

publication, or a book signing event? Send 

your good news and articles to Nathalie and 

Beth at acornnewsletter@gmail.com. 

 

mailto:acornnewsletter@gmail.com
mailto:acornnewsletter@gmail.com
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Test the Waters With Lori Mortensen, 
Chris Pedersen, Elaine Russell 
Cheri Williams 
 

This was a diverse session that could have 

left this writer’s brain toppling, turbulent, 

and crashing on the shores of confusion. 

Instead, attendees were gently encouraged to 

wade in and explore a variety of areas, and 

to keep an open mind in this quickly 

changing climate of publishing. 

 

First up, the lovely Chris Pedersen shared 

her app creating and promoting experience. 

Her iPhone and iPad apps, The Prisoner of 

Carrot Castle and The Knights of Carrot 

Castle, have been more time-consuming and 

financially needy than she anticipated, but—

they have opened doors, found commercial 

success and, most importantly, are landing 

in the hands of the children and parents she 

hoped to reach with her message.  

 

She encouraged those considering this route 

to tap into available resources (maybe yours 

is the ability to hire out tasks, or perhaps 

time is what you have an abundance of), be 

patient, and enjoy. Whatever happens you 

will learn and grow and be ever closer to 

your goals. This option is particularly viable 

for writers of picture books and/or graphic 

novels. 

 

Lori Mortensen explored the arena of Work 

for Hire. A venture that can even out the 

highs and lows of the writing life, stabilize 

income and be a great way to double-dip 

previous research. The writer may sell all 

rights to the work, may or may not be 

credited as author, and rather than royalties, 

may be paid a flat fee for his work—the 

terms are as diverse as the projects 

themselves and should be well understood 

before signing a contract. 

 

A resume, writing clips and samples are 

generally needed to break into this market—

be sure to know what the publisher you are 

interested in wants, then deliver on it. 

Follow guidelines! Lori also recommended 

the SCBWI publication THE BOOK: The 

Essential Guide to Publishing for Children 

as an indispensible resource. 

 

Elaine Russell discussed The Basics of Self 

Publishing—choppy waters indeed. The 

decision to self publish is not, or at least 

shouldn’t be, lightly made. Pros and cons of 

each individual project must be carefully 

weighed.  

 

If you do decide to proceed along this route, 

remember: whether outsourcing edits, 

formatting, cover design or anything of the 

other numerous steps along the way, the 

weight of the final quality sits squarely on 

the writer’s reputation. These are not 

processes that can be skimped on without 

affecting the final result. 

 

Once a quality project has been achieved, 

the terms and services of various self-

publishing venues must be explored. 

Amazon, B & N, Smashwords, 

CreateSpace—which, if any, will best serve 

you and your book? 

 

Finally, a quality piece is the first and best 

form of marketing—but it alone will likely 

not be enough to generate sales. A plan must 

be in place and acted upon to locate and 

connect with potential buyers of your work. 

 

Each of the speakers encouraged those 

interested to do their research in advance. 

There are many helpful websites, articles 

and blogs to make your entry into these new 

ventures smooth sailing—or at least buoy 

your experience. 
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Great Openings With Harper-Collins 
Editor Andrew Harwell  
Cheri Williams 
 

With the esteemed Richard Peck ill, Andrew 

had some iconic shoes to fill—and fill them 

he did. Andrew stepped up and taught Great 

Openings, to an overflowing room, poised 

on their seat’s edge, all breathing a silent 

post-lunch plea: Tell us how to create 

beginnings that entice… hook… captivate 

awesome editors like you.  

 

Andrew, who’s edited Riley Mack and the 

Other Known Troublemakers, Asylum, Fear, 

Gilda Joyce Psychic Investigator and more, 

launched right into what makes a great 

beginning great, as well as the components 

needed to create one ourselves.  

 

A great opening, specifically the first 

sentence, must give readers a sense of one of 

the following Big Five: Conflict, Theme, 

Setting, Character, and Voice—preferably 

more than one. Maybe even all of them. A 

great opening must also be Interesting and 

Unexpected. The saying “Unputdownable” 

comes to mind. 

 

Andrew referenced opening lines that 

illustrated each of the above, invited 

workshop attendees to share their own 

opening, and encouraged us to make a study 

of our favorite first lines to see which ones 

incorporate these necessary ingredients. 

 

My personal favorite first line—one I think 

encapsulates perfection—comes from Joni 

Sensel’s The Farwalker’s Quest: Zeke’s tree 

wouldn’t speak to him. An exercise in sheer 

brevity, it hints at conflict, setting, character 

and voice, is interesting, and certainly 

unexpected. And, most importantly of all, 

made me want to keep reading.  

 

 

 

 
 
Children’s Book Illustration: Inside, 
Outside, and Upside-Down AND  
Getting Into Character: How to Bring 
Unique Characters to Life Through 
Art With Simon & Schuster Art 
Director Laurent Linn 
Kris McLeod 
 
Laurent Linn, Art Director at Simon & 

Schuster, spent much of his two 

presentations talking about character.  I’ll go 

into that in a minute, but first, the nuts and 

bolts:  
  
A website to showcase your portfolio is a 

necessity.  No one does portfolio drop-offs 

anymore. 
  
An illustration or children’s book related 

blog is great to see sketches and how an 

illustrator develops characters and work. 
  
Familiarize yourself with an art director’s 

work by picking out favorite new picture 

Cheri Williams is all about killing 

people. In her fiction, that is (don’t even 

ask about her non-fiction). But she 

prefers her clients not die at the hands of 

social media, so she helps them create a 

personalized strategy. One they can live 

with. Head to www.CheriWilliams.com 

for the full low down... 

http://www.chrisgrabenstein.com/kids/riley-mack.php
http://www.chrisgrabenstein.com/kids/riley-mack.php
http://www.cheriwilliams.com/
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books and looking in the front matter where 

the art director will be listed as “designed 

by.” 
  
It is not necessary to have an agent or 

artist’s rep to get jobs. You may send 

postcards directly to the art director; 

however author/illustrators should look for 

an agent, and illustrators should look for an 

artist’s rep. 
  
In the morning session, Laurent showed 

slides of work that he loved that had great 

character.  Character was shown in the 

faces, the body language, the clothing, and 

the inanimate objects included in the 

illustrations.  He talked about how the 

inanimate objects could drive the story 

forward using examples like the bottle that 

says “drink me” in Alice in Wonderland. 
  
In the afternoon workshop on character 

development, we looked at sketches, black 

and whites, color studies, and final art that 

participants brought to share.  
  
As we went through the work, Laurent really 

hammered in these points: 
  

1. Make emotion show through body 

language and facial expression. 

 

2. Think about your character’s 

personality (Timid? Outgoing? 

Wild?  Afraid?). How would your 

character react, how would a 

different character react in the same 

situation?  He ALWAYS wants to 

know what your character is feeling. 

 

3. Experiment MANY times with 

different visual clues to character: 

hair, color, clothing, body language, 

facial expression... Hair alone can 

convey so much emotion- ratty, wild, 

short and spiky, long and sinuous, 

thin, sporty… and it can change 

depending on the character’s mood 

throughout the story. 

 

4. Use costume design to show 

personality.  For contemporary 

clothing look at kids catalogs for 

color, design, and print.  Look at kids 

furniture catalogs for contemporary 

room designs. Use accessories 

wisely. 

 

5. Lastly, character can be shown by 

the setting and inanimate objects 

around the room.  Do the 

surroundings reflect the personality 

of your character?  Are objects worn 

and loved?  Is the room messy? 

Think of the ways you can invigorate 

inanimate objects- a chair can have 

personality too. 
  
Use everything at your disposal, i.e. all parts 

of a picture, to get emotion across to the 

viewer. 
 

 
 

 

Kris McLeod is 

SCBWI California: 

North/Central 

Illustrator 

Coordinator. She is 

the author of the 

pop-up book Hush-

A-Bye Counting, and 

the winner of the 

2012 Best of Show 

Spring Spirit 

Portfolio Display. 

For more 

information visit 

http://www.krisarom

cleod.com/  

http://www.krisaromcleod.com/
http://www.krisaromcleod.com/
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Selling a Nonfiction Book with Agent 
Stephen Fraser AND 
Fact Finding Fun: Nonfiction You Can 
Love—And Live With! with Author 
Kelly Milner Halls 
Suzi Guina 
 
Nonfiction—that’s the boring part of the 

library where kids used to get books for 

school reports before the Internet, right?  

Wrong!  Nonfiction is expanding into 

creative new realms and, thanks to the 

upcoming Common Core State Standards, is 

expected to enjoy higher demand in the 

publishing marketplace in the near future.   

 

Luckily for attendees of the Spring Spirit 

Conference on April 6th, and for ACORN 

readers, our region helped us get ready for 

this upcoming renaissance of nonfiction by 

providing a nonfiction track at the 

conference that featured a respected 

nonfiction agent, author, and editor. 

 

In his session, “Selling a Nonfiction Book,” 

agent Stephen Fraser, from the Jennifer 

DeChiara Literary Agency in New York, 

gave many suggestions on how to WOW 

readers, agents and editors with nonfiction.  

Some of his tips?  Make the book 

irresistible, connect the book to school 

curriculum, and write nonfiction as though 

it’s fiction.  As nonfiction authors, we need 

to think of ourselves as entertainers. In this 

way we can keep kids’ attention, and appeal 

to them by going beyond the basic facts that 

they can easily access on the internet.   

 

Stephen Fraser provided a lot of 

encouragement in his session, reminding us 

writers to pursue our passions through our 

work, to take the time to find the editor 

and/or agent that loves and gets our work, 

and to remember that there is a place in the 

market for every good book—that means 

yours!   

 

So, how do we, as authors, make our 

nonfiction books irresistible?  Enter Kelly 

Milner Halls, nonfiction author 

extraordinaire.  In her session, “Fact Finding 

Fun—Nonfiction You Can Love-And Live 

With,” Kelly gave attendees practical advice 

based on her own research methodology.  

With more than 1,600 articles sold to 

magazines and several award-winning books 

under her belt, Kelly is no stranger to 

research.  Her first piece of advice?  Pick a 

topic you love.  Our enthusiasm (or lack of 

it) will come through to the kids reading the 

books, and will get them excited (or not) 

about the topic, as well.    

 

After narrowing down a topic, it’s time to 

hit the Internet, just to see what’s out there.  

This often works like a virtual treasure hunt; 

one clue leading to another until an 

irresistible story emerges that just has to be 

told.  The Internet also provides access to 

the experts in the field, many of whom could 

provide interviews via phone or Skype.  

Who should we contact when we’re doing 

research?  According to Kelly, shoot for the 

stars!  Reach out to the highest authority on 

the topic.  That will produce the best, most 

well-researched book for kids.   

 

Another great research tool, according to 

Kelly, is field trips.  If you’re writing about 

dinosaurs, try going on an archaeological 

dig.  If you’re writing about ghosts, visit 

haunted houses.  Not only will these trips 

enhance the research, they’ll make great 

stories to share with kids during author 

visits.  Finally, of course, we must READ, 

READ, READ!  Happy writing!  

 

For more information on the Common Core 

State Standards, visit 

http://www.cde.ca.gov/re/cc/. 

http://www.cde.ca.gov/re/cc/
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Diversity in Diversity: Moving Beyond 
Cultural Clichés: A Session with 
Shauna Rossano 
Nikki Shannon 
 

The topic of diversity in children’s literature 

is gaining long-overdue attention. An article 

in the New York Times asks us if an image 

is missing for young Latino readers. The 

Children’s Book Council has its 

subcommittee and blog, CBC Diversity, 

where people in the publishing business are 

“advocating for an inclusive and 

representative publishing industry.” SCBWI 

has conducted surveys on the topic, and is 

actively working to bring diversity to the 

forefront. In 2012, for the first time, the On-

The-Verge Emerging Voices Grant was 

awarded. “The grant was created to foster 
the emergence of diverse voices in 
children’s books.” Discussion about how to 

encourage young people of color to write 

and illustrate, how to get diverse 

manuscripts beyond an acquisitions meeting, 

and how to best market these books is 

becoming more common. Why? Because 

ALL children deserve to see themselves in 

the books they read.      

 

At this year’s Spring Spirit Conference, 

Shauna Rossano, Associate Editor at G.P. 

Putnam’s Sons, led a discussion about 

diversity in children’s books. She reminded 

us that “kids don’t come with biases,” so 

picture books provide the perfect 

opportunity to present diverse characters, 

varied cultures, and diverse perspectives in a 

universal way. Ellen’s Broom, by Kelly 

Starling Lyons, takes us back in time to a 

period in history when African-Americans 

had just gained the right to legally marry. 

The young main character, Ellen, wants to 

make sure that the tradition of jumping the 

broom isn’t lost. Although this story is 

specific to one culture, it is universal in that 

children can understand Ellen’s feelings and 

worries. Since the book is a picture book, 

there is no room for children to imagine the 

characters as anything besides African-

American.  

 

Shauna read us a story, too. She wanted to 

provide another example of a book that 

widens children’s views of the world, while 

providing characters they can relate to and 

understand. Uncle Bobby’s Wedding, by 

Sarah S. Brannen, is about a young girl’s 

relationship with her uncle and how worried 

she is that their relationship will change 

when he gets married. The illustrations 

depict animal characters, and although 

Uncle Bobby is marrying another “man,” 

that is never mentioned explicitly. What 

better way to normalize same-sex marriage, 

while young children sympathize with poor 

little Chloe, who worries she won’t be her 

uncle’s favorite person anymore? 

 

Suzi Guina writes middle-grade 

fiction, nonfiction, and poetry, when 

she’s not teaching college and high 

school English, that is.  She is currently 

looking for a home for her two poetry 

and nonfiction collections SONGS OF 

THE SEA and NIGHTMARES OF 

THE SEA. 
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When an audience member asked what 

elements make a successful DIVERSE 

picture book the response was this: a well-

developed story, universal themes, 

characters the reader cares about, and 

tension.  

 

A good story is a good story; a good diverse 

story is becoming something that some 

people see as even better… and it’s about 

time. 

 
 

 

 

Nikki Shannon Smith is an author and 

elementary school principal. Her first 

book, The Little Christmas Elf, (Random 

House/Golden Books, 2011) is available 

as a single title, and in the boxed set 

Favorite Little Golden Books for 

Christmas. For more information, visit 

http://www.nikkishannonsmith.com/ 

 

 
Upcoming Events 

 
Digital Mentor Program/Novels—

applications due Sept. 1; includes TWO 

FULL READS of your novel 

 

Fresno Booktoberfest—Oct. 5 

(scroll below the Digital Mentor Program) 

 

10th annual Spring Spirit Conference--April 

5, 2014 @ Citrus Heights Community 

Center 

Announcement from Regional 
Adviser (RA) Patti Newman and 
Assistant Regional Adviser (ARA) 
Catherine Meyer 
 

Patti and I are thrilled to announce the 

Digital Mentor Program. We know that it 

can be difficult to go to conferences to 

learn craft when commitments prevent 

you from traveling. It can also be hard to 

get one-on-one guidance with your 

writing. Knowing these struggles, we 

wanted to offer a program that would 

allow our members the opportunity to 

learn from talented and engaging authors 

who have all come from the places we 

come from. They are excited and 

enthusiastic to begin working with our 

region members. 

 

For full details, visit the Upcoming Events 

tab on our regional website. Mentor 

names (with links to their websites) are 

included. Familiarize yourself with the 

details, our timeline, and the mentors. We 

hope that you find this program to be as 

helpful as we hope it will be! Registration 

opens June 1! 

The California North/Central Team 
 

Regional Advisor 

Patricia Newman 

Assistant Regional Advisor 

Catherine Meyer 

Illustrator Coordinators 

Kris McLeod / Mira Reisberg 

Spring Spirit Conference Coordinator 

Connie Goldsmith 

Critique Group Coordinator: 

Rosi Hollinbeck 

Membership Coordinator 

Nancy Barnet 

Newsletter Editors 

Nathalie Mvondo / Beth Hull 

Twitter Diva 

Bitsy Kemper 

 

http://www.nikkishannonsmith.com/
http://www.scbwi.org/Regional-Chapters.aspx?R=5&sec=Events
http://www.scbwi.org/Regional-Chapters.aspx?R=5&sec=Events
http://www.scbwi.org/Regional-Chapters.aspx?R=5&sec=Conf
http://www.scbwi.org/Regional-Chapters.aspx?R=5&sec=Events

