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March/April 2015 

A Note from the Editor 
 

Hello SCBWIers! 

 

This is really hard to believe, but our annual 

Spring Spirit conference is nearly here! Just 

two short months until our yearly children’s 

literature-fest, where we can geek out over 

craft, marketing, socializing, and critiquing! 

 

As one of our volunteer team members, I get 

to see some of the inside action that goes 

behind planning an event of this size. Our 

RA, Bitsy Kemper, and Co-RAs, Lou Ann 

Barnett and Sally Spratt, have been working 

with our volunteers to make sure 

everything’s ready to go. Their dedication 

and attention to detail is astounding, and I 

cannot wait to see the end result of all their 

hours of work! 

 

I hope to see you on May 2
nd

—it’ll be great 

to see old friends, and make some new ones!   

 

Happy reading, and happy creating! 

Beth 
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Five Minutes With . . .  

Carter Hasegawa, Associate Editor, 
Candlewick Press 
by Connie Goldsmith 
 
We’re very pleased to feature Carter 

Hasegawa, Associate Editor with 

Candlewick Press, in this issue of ACORN. 

Carter will be presenting at our annual 

Spring Spirit Conference on Saturday, May 

2, 2015. Carter will meet with twenty-eight 

of our members at our new event, the Early 
Bird Tea from 8:00 to 8:30 am. He’ll show 

us how to build new worlds and create 

authentic characters during his presentation, 

“Killer Robots, Time Portals & Wizards—

Oh My.” This session is so popular that 

Carter is offering it twice. In the afternoon, 

Carter will appear on the Publishing 

Professionals Panel. We look forward to 

seeing you in Sacramento, Carter! 

 

1. While Candlewick is normally closed to 

unsolicited manuscripts, Spring Spirit 

conference attendees will be allowed to 

submit to you. What would make you sit 

up and take notice in a manuscript and 

say, “I want to see more”? 

 

Probably the same thing that will grab other 

editors’ attention: a strong, unique voice; 

great characterization and world building. I 

use this example all the time, but remember 

that scene in “The Neverending Story” when 

Bastian steals himself away in the school 

attic to read? There’s a storm going on 

outside. Things are crazy. But dang it, 

nothing matters but this book right now. 

That’s what I want—to lose myself in a 

story. To forget to eat, sleep, or go home. 

 

2. What genres particularly interest you? 

 

I tend to dip in and out of a lot of different 

genres: sci-fi, realistic fiction, narrative 

nonfiction, contemporary middle grade, 

picture books, and historical fiction. Lately, 

it seems to be nothing but sci-fi in my 

personal reading life. I love books that push 

their genres. 

 

3. What children’s books have you 

particularly enjoyed hand-selling in your 

stint at Porter Square Books in 

Cambridge, Massachusetts over the past 

year? 

 

[Note: Out of fairness I won’t mention any 

Candlewick titles.] I don’t get tired of hand-

selling The Night Gardener by Jonathan 

Auxier—so creepy and awesome. I love this 

book. If you come in looking for 

contemporary YA, know that I’ll be shoving 

a copy of Aristotle and Dante Discover the 

Secrets of the Universe by Benjamin Alire 

Saenz into your hands. Kate Milford’s The 

Boneshaker and Greenglass House are so 

cool in their world-building and character 

development. Three Times Lucky and its 

sequel The Ghosts of Tupelo Landing by 

Sheila Turnage read as masterworks in 

middle-grade voice. And one series that I’m 

in love with is Marissa Meyer’s Lunar 

Chronicles starting with Cinder. What a fun 

read. And finally, pretty much anything by 

Steve Sheinkin will get thrown into the mix 

at some point. 
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Carter Hasegawa came to children's 

publishing in a roundabout way. After a 

decade of working in grocery, followed by a 

two-year stint in textbook publishing, he left 

everything behind to follow his passion for 

children's books and earned his MA in 

Children's Literature from Simmons 

College. Since 2008, he's been a children's 

bookseller at various independent 

bookstores in Seattle and in Cambridge, 

which he still continues to do part-time 

when not at Candlewick. Visit Candlewick 

press at: http://www.candlewick.com/.  

                                                                                                                                                                                                      

 

   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Self-Publishing—An Alternative for 
Authors 
by Elaine Russell 
 
In the summer of 2012 I took the plunge and 

self-published one adult and two middle 

grade novels, followed by a young adult 

novel in 2014. How did I get to that point? 

Upcoming Events 
For all upcoming events, please see 

the regional upcoming events page for 

details. 

 A Taxing Evening with CPA Sean 

Boyd, March 17
th

, Sacramento 

 Spring Mixer, March 28
th

, Clovis 

 Spring Spirit Conference, May 2
nd

, 
Citrus Heights 

SF North/East Events 

 Beyond the Bay with PB author Jean 
Reagan, March 14

th
, Walnut Creek 

SF South Events 

 Golden Gate Conference, March 6-8, 

Asilomar, Pacific Grove Connie Goldsmith writes about 

health, science and history. She has 

fourteen children’s books to her credit, 

with another one due out in 2015. Her 

newest book, Bombs Over Bikini, is a 

Junior Library Guild selection. She has 

had over two hundred articles published 

in various genres including nursing 

journals and adult and children’s 

magazines. She’s a member of SCBWI 

and the Author’s Guild.  

 

http://www.candlewick.com/
http://www.scbwi.org/Regional-Chapters.aspx?R=5&sec=Events
http://www.conniegoldsmith.com/
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After almost twenty years of writing I’d had 

four short stories and a middle-grade novel 

published and was working on a nonfiction 

picture book with Tuttle Publishing. I’d also 

received a number of awards in local and 

national writing contests. Yet finding 

publishers for my other novels proved 

difficult. I grew weary of the merry-go-

round of submitting my work only to receive 

those disheartening rejection letters. I wasn’t 

getting any younger and feared my novels 

would never see the light of day.  

The decision to self-publish was not easy, 

but I do not regret it. I’ve learned important 

lessons along the way—what works, what 

doesn’t--which I will share in my three 

articles for Acorn. Authors considering self-

publishing need a clear understanding of the 

pros and cons to decide if it is right for 

them. It takes a leap of faith, and readers 

will be the ultimate judges of success. 

The traditional publishing industry has 

undergone dramatic changes in recent years 

with the advent of online bookstores, 

ebooks, the ease of self-publishing, and 

reader review programs like Goodreads and 

Amazon. This in turn has changed many 

readers’ preferences and buying habits away 

from brick and mortar bookstores to online 

digital sales, which have gained almost half 

the market.
1
  

From 2010 to 2013 the number of 

traditionally published books declined 

slightly from 316,480 to 304,912, while self-

published books grew from 84,500 to 

458,500. It is important to note that juvenile 

                                                 
1
http://www.digitalbookworld.com/2013/e-retailers-

now-accounting-for-nearly-half-of-book-purchases-

by-volume/  

fiction is one of the stronger markets in 

traditional publishing with 32,902 books 

released in 2013, a number that remained 

fairly stable over the previous four years.
2
  

As the publishing world transforms, 

unknown writers find it harder and harder to 

get published. The odds of being discovered 

in a slush pile by either an agent or publisher 

seem infinitesimal, on par with winning the 

lottery. The popular book and movie, The 

Help, was rejected sixty times before finding 

a buyer, and there are countless stories like 

this.
3
 Even if an editor loves a manuscript, it 

may be rejected for other reasons--it doesn’t 

fit the company’s vision of the current 

market, it’s too similar to another book, or 

the author is an unknown and they don’t 

want to take the risk. Many excellent books 

fall by the wayside, bouncing around for 

years without being picked up.  

 However, self-published books, particularly 

juvenile books, face serious challenges as 

well. Self-published books sell primarily 

online and largely in digital format. 

Bookstores don’t want to order print-on-

demand books--the major print format for 

self-publishing--as they can’t be returned if 

they don’t sell. One exception is the Ingram 

Spark program that does allow books to be 

returned at the author’s expense. The 

difficulty in placing self-published books in 

bookstores is particularly problematic for 

children’s picture books, early readers, and 

middle grade books. Books for these age 

groups rely heavily on sales in bookstores or 

                                                 
2
http://www.bowker.com/en-

US/aboutus/press_room/2014/pr_08052014.shtml  
3
 http://www.literaryrejections.com/ 

 

http://www.literaryrejections.com/
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orders from teachers and school librarians. It 

is hard to reach these markets.  

On the other hand, self-published YA novels 

fare better as they do fairly well selling 

online to both teens and adults.
4
 YA authors 

Amanda Hockings and Colleen Houck both 

hit the best seller list and were subsequently 

signed by big publishing houses.  

 Self-published books have been 

derided by critics as poorly written works 

that can’t make it in the publishing world. 

To be fair, there are a lot of books that need 

serious revisions and professional editing. 

Over the last couple of years, as more 

people venture into self-publishing, the 

quality of writing has improved 

significantly. Talented new writers are 

finding a niche for their work. And now a 

self-publishing industry has arisen to help 

sort the good from the bad, in turn helping 

self-publishing to gain acceptance. Search 

the internet and you’ll find a long list of 

editorial, review, and marketing services 

available along with award programs--

including the SCBWI Spark Award since 

2014--conferences, independent author 

groups, articles, blogs, etc.    

In another development, many successful 

traditionally published authors have opted to 

switch to self-publishing to increase their 

share of profits, particularly on ebooks. 

These are authors who have built a 

following with great reviews, awards, and 

sales.
5
  

                                                 
4
 According to a Bowker’s study, 55% of YA buyers 

are 18 years or older. 
5 See “Why Authors Walk Away From Good Big 5 

Publishers.” 

 

 

artwork courtesy of Kris Aro McLeod 

Below is an overview of the pros and cons 

of self-publishing that should be taken into 

consideration before making a decision.  

Pros: 

1. Self-publishing is relatively inexpensive 

and easy to do with print-on-demand and 

digital ebook publishers and distributors, 

such as CreateSpace, Kindle Direct, 

Smashwords, and Ingram Spark (more 

on this in my next article). However, 

authors must make sure their work is 

ready to publish after critiques by fellow 

writers and professional editors. Many 

publishing venues and review/award 

programs offer editing services, e.g. 

CreateSpace, Kirkus Reviews, and The 

Indie Reader. 

2. Authors have complete control over their 

self-published books from design and 

publishing to distribution and 

marketing—they can be as creative as 

they want. The freedom is great if you 

                                                                         
(http://janefriedman.com/2015/02/05/walk-away-

good-big-5-publishers/ 

Did You Know? 

  

1.  There’s a section of SCBWI’s Blueboard 

dedicated to illustrators. 

 

2. Self-published books are also eligible for 

the Book Launch Award and the Sid 

Fleschman Award. 

 

3. Lewis Carroll’s birthday is January 27
th

. 

http://krisaromcleod.com/
http://janefriedman.com/2015/02/05/walk-away-good-big-5-publishers/
http://janefriedman.com/2015/02/05/walk-away-good-big-5-publishers/
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are willing to invest the time and work 

that is required.  

3. Self-published books can be available 

for as long the author chooses—they 

won’t go out of print or be taken off 

online bookstores.  

4. Authors earn a larger share of profits 

with self-published books than with 

traditional publishers, particularly with 

ebooks. Publishers usually give authors 

20-25% of profits on ebooks, while 

selling an ebook direct on Kindle at 

$2.99 or over gives the author 70% of 

the profit (30% for books priced under 

$2.99).  

5. Successful self-publishing can be a path 

to traditional publishing. Agents and 

publishers, including Amazon, are 

signing best-selling self-published 

authors. 

Cons:  

1. There is still a stigma attached to self-

published books, although it is rapidly 

diminishing. I think many readers are 

unsure how they can tell what they are 

getting and many shy away from self-

published books. (Thus the value of 

reviews and awards, discussed in my 

third article).   

2. As mentioned earlier, most bookstores 

won’t carry print-on-demand books 

because they can’t return the unsold 

books, and they have limited shelf space 

to carry the hundreds of thousands of 

books out there. Local bookstores 

sometimes take books on consignment 

(Avid Reader in Sacramento and Face In 

a Book in El Dorado Hills have taken 

my books), but Barnes & Noble rarely 

carries self-published books.   

3. In general, it is more difficult as a self-

published author to get reviews, 

signings, and school visits, and to be 

included in events/conferences. It’s 

possible, but self-published authors have 

to work harder at it.   

4. It is a huge job to market your book, 

which means time taken away from your 

writing. As budgets tighten, there is no 

guarantee that traditional publishers will 

provide much marketing or promotion, 

so it may not be all that different.
6
 

5. The vast majority of self-published 

books do not sell well, and authors do 

not make much money. A 2013 study by 

Digital Book World and Writer’s Digest 

found most self-published authors make 

under $5,000 a year and many make 

nothing at all.
7
  

(continued next page) 

 

 

                                                 
6 “Traditional Publishing Myth #1: The Publisher 

Invests Big Bucks in Book Marketing” 
http://authoritypublishing.com/book-

publishing/traditional-publishing-myth-1-publisher-

invests-in-book-

marketing/#sthash.01o1oqgL.dpufhttp://authoritypubl

ishing.com/book-publishing/traditional-publishing-

myth-1-publisher-invests-in-book-marketing/ 
7
 “The Self-Publishing Debate: A Social Scientist 

Separates Fact from Fiction” By: Dana Beth 

Weinberg | December 4, 2013 -- 

http://www.digitalbookworld.com/2013/self-

publishing-debate-part3/ 

 

Why I self-published my first book 
by Nancy Herman 
 

Am I glad I self-published my first historical 

novel a year ago? Well, yes and no. My 

book is based on the true coming-of-age 

story of a 13-year old member of the 

infamous Donner Party. I already had an 

enthusiastic agent who had requested my 

manuscript following a pitch contest on the 

Operation Awesome website. After several 

passes from larger publishers, she wanted to 

continue our search with smaller houses, but 

when our contract was up for renewal I 

confessed I was too impatient (I had just 

celebrated a very significant birthday) to 

wait any longer for a sale that could add 

another two or three years until the book 

was in print. I wanted to self-publish!  

 (continued next page) 

http://www.digitalbookworld.com/author/dana-weinberg/
http://www.digitalbookworld.com/author/dana-weinberg/
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(Self-Publishing—An Alternative for 

Authors, continued) 

Self-publishing is not a simple or 

straightforward answer for getting your 

work into print and out to readers. As I 

mentioned before, if you are writing for 

younger children, it is more difficult to 

market those books. My adult book has done 

well, selling over 8,000 copies. But my 

middle grade books have not taken off 

despite four indie awards and good reviews.  

My advice for interested writers is to read 

everything they can find on self-publishing 

and the market for their genre and audience, 

and then take time to consider the options. 

 

 
 
 
 
 
 
 
 
 
 

 

 

 

 

Elaine Russell writes fiction for 

children and adults, including the 

Martin McMillan middle grade 

adventure series, the YA novel 

Montana in A Minor, and adult novel 

Across the Mekong River. She lives in 

Sacramento and has been an SCBWI 

member for twelve years. 

(Why I self-published my first book, 

continued) 

 

This wasn’t as outlandish as it may 

sound. I had a 25-year background in 

marketing communications, I had 

positive reviews from Kirkus Reviews 

and San Francisco Book Review, I had a 

design/publishing/marketing plan in 

place, and thank goodness, I had an 

understanding agent. Independent writer 

sites such as Indie-Visible.com offered 

tons of invaluable advice on self-

publishing and promotion. I hired a 

content editor, a copy editor, and a book 

cover illustrator, and published through 

CreateSpace. My ever-supportive agent 

immediately tweeted her many followers 

to buy the book. The upside: I was 

successful in getting my book placed in 

visitor centers, libraries, museums and 

book stores in California and other states 

along the Oregon and California trails. 

The downside? I am still trying to figure 

out the best way to offer it en masse to 

California school libraries—my biggest 

potential audience. If I’d gone through a 

traditional publisher with built-in sales 

channels to schools, this probably would 

have been done for me.  

 

And then there’s the time involved--the 

hours spent in marketing, promoting, 

bookkeeping (and in some cases 

ordering, shipping and delivering) this 

book myself means that my next book, 

also historical fiction, is stuck in the 

early stages, and that’s frustrating. So 

although I’ve enjoyed and learned from 

my self-publishing adventure, when my 

next book is finished, I plan to be a lot 

more patient in my search for a 

traditional publisher. 
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New Feature! Member Highlight 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 
  

(To be considered for Member Highlight, 

please contact the editor.) 

Good News 

Elizabeth Varadan’s MG mystery, 

Imogene and the Case of the Missing 

Pearls, will be published in June by MX 

Publishing.  

Elaine Russell Elaine Russell will be 

speaking to The Writer’s Bloc at the 

Placerville Library on March 7
th

 1-3 pm on 

self-publishing. 

Gayle Pitman’s picture book, This Day in 

June (Magination Press), a rhyming story 

about an LGBT Pride celebration, won the 

2015 ALA Stonewall Award.  

Stacey Lee (from SF South Region) will 

have two book launches for her historical 

YA, Under a Painted Sky. The first will be 

March 17
th

 at Books Inc. in Palo Alto at 

7pm, and the second on March 21
st
 at 

Northside Library in Santa Clara at 4pm.  

Angelica R. Jackson's debut novel, Crow's 

Rest, a darkly funny young adult urban 

fantasy, will be released on May 12, but by 

special arrangement with the publisher, 

Spencer Hill Press, a limited number of 

copies will be for sale in the Spring Spirit 

Conference bookstore. 

Bitsy Kemper’s three-book series with 

Lerner comes out this month. They are 

financial chapter books on saving, spending, 

and investing for the school and library 

market, written for 2nd to 5th grades.  

Kris Aro McLeod illustrated Lizzie and 

the Last Day of School, written by Trinka 

Hakes Noble, and it’s out now from 

Name: Janelle Weiner 

City: Folsom 

Writer/Illustrator/Both: Writer 

Age group/Genre: YA Contemporary 

Agent: Amy Tipton, Signature Literary 

Favorite book when a kid: The Westing 

Game 

Go-to writing/illustrating snack: Mixed 

nuts. (Great source of protein whether I'm in 

the zone & have forgotten to eat or when 

I’m blocked & need fuel.) 

Inspiration music: “Answer to Yourself” 

— The Soft Pack; anything from Liz Phair’s 

first three albums also gets me pumped! 

Favorite book on writing/illustrating: The 

Scene Book, by Sandra Scofield 

Favorite piece of advice: The simple and 

oft-repeated “Carry a notebook.” Ideas, 

snippets of dialogue, observations—all need 

a place to go. My experience has been that 

if I ignore them when they pop up, the 

creative center of my brain quiets down and 

is sluggish when I sit down with my work-

in-progress. I think honoring your thoughts 

leads to more honesty and depth when you 

go to compose sentences and scenes in 

fiction. 

mailto:acornnewsletter@gmail.com?subject=member%20highlight
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Sleeping Bear Press. Kris also now has an 

artist’s rep, CATugeau.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

When Being an Author Means 
Business 
by Christina Mercer 
 

Please find the original post here at Indie-

Visible.com, a newly re-launched web site 

aimed at bringing Literary Justice For All. 

This article is the first in a series of ten, 

which will run throughout 2015. If you find 

the information here useful, I encourage you 

to visit our PubHub over at Indie-Visible for 

more of the series, as well as other tips on 

writing and publishing. 

So, you’re an author—pre-published or 

published—living in the land of imaginary 

lands and creatures, doing what you love 

best, creating all that wonderful “right-brain-

y” stuff. Until you realize that being an 

author also means you have to swing over to 

that boring, yet oh-so important logical brain 

where you stick on your business hat and get 

serious about a few things. 

Namely: Income, Expenses and Taxes, oh 

my! 

To start this bean counting series off right, 

we need to first determine what it truly 

means to be a BUSINESS. Yes, a bona fide 

“Business” in the eyes of the IRS (and those 

eyes can be quite big and bulgy). So, let’s 

get to it, shall we? 

Most of you probably know that income 

earned from writing is taxable, even if those 

earnings barely pay for an ink cartridge (not 

uncommon when you’re first starting out!). 

But does that income mean you are an 

official Business according to our mighty 

tax institutions? It would be nice. Businesses 

can claim expenses, and all those seminars, 

web sites, editors, designers, business cards, 

bookmarks, etc. add up. Sometimes, those 

costs are greater than the income you make. 

Sometimes you incur them with ZERO 

earnings in a year (top ramen anyone?). So, 

can you still be considered a Business when 

your activity generates losses? 

The answer: MAYBE 

Being a Business owner means that you file 

a tax schedule (Schedule C) for your 

business along with your regular tax forms 

at year end. 

About ACORN 

ACORN is the newsletter for the 

California North/Central region of the 

SCBWI.  

 ACORN is published online and is free 

to members of SCBWI. 

 The editors and regional advisor 
reserve the right to make decisions 

about content and to edit submissions. 

 No payment is made for articles or 
illustrations, but contributing authors 

and illustrators are entered in a 

drawing for half-price registration for 

our Spring Spirit conference. 

 Each contributing author and illustrator 

retains the rights to his or her work. 

 News about book releases and signings 
may be passed along. 

 No article or piece of art may be 
reprinted in any form without the 

express written consent of the person 

who created it. 

 We love you and welcome your 

comments, feedback, and questions! 

You may contact the editor. 

 
 

 

http://indie-visible.com/whenbeinganauthormeansbusiness/
http://indie-visible.com/whenbeinganauthormeansbusiness/
http://indie-visible.com/whenbeinganauthormeansbusiness/
mailto:acornnewsletter@gmail.com
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[Quick Note: I am referring to a Sole-

Proprietor business. If you formalize your 

business into an LLC, Partnership or S-

Corporation, you will have an entirely 

separate tax filing versus a Schedule C. 

More on that topic in a later post!] 

Okay, back to it… The bottom line 

income/loss that you generate from your 

Business increases/decreases your other 

taxable income. Losses are common for 

young Businesses and also for many in the 

“arts”, and since losses REDUCE YOUR 

TAX BILL there are a number of tests to 

pass before IRS deems it to be a 

LEGITIMATE BUSINESS versus what they 

call a HOBBY. 

HOBBY income must be claimed (yes, 

that’s right), but Hobby expenses, aka 

“Hobby Losses”, can ONLY be taken to the 

limit of the income you made . . . and those 

have to go through an additional crunching 

formula on a different schedule you may or 

may not qualify to file. 

Are we having fun yet? 

Keep in mind that even though a Hobby 

doesn’t give you the tax advantage of 

writing off all of your expenses, it’s best to 

treat your writing this way until it becomes 

seriously Business-ified (I’m an author, so I 

create new words). 

An important principle to help determine IF 

your writing is “Business-ified” is that you 

HAVE A SERIOUS INTENT TO OPERATE 

YOUR BUSINESS AT A PROFIT. 

Sounds pretty straight-forward. Most of us 

authors want to make money over and above 

what we spend. So, by that definition, we 

are in Business, right? 

The answer again: MAYBE 

You must be able to PROVE YOUR 

INTENT, and to do this the IRS has 

criteria—nice and complex because 

torturing us is their true goal. Okay, maybe 

not, and in actuality they do want us to strive 

toward a profitable Business because that 

means (can you guess?) more tax revenue 

for them. 

A SUPER GENERAL WAY to prove you 

have a Business instead of a Hobby is by 

showing a net profit (income minus 

expenses=bottom line profit) THREE OUT 

OF FIVE YEARS. In other words, net losses 

(when expenses are greater than income) 

more than two years out of a five-year span 

are a no-no. BUT THIS ISN’T SET IN 

MARBLE. There are other rules in place to 

justify losses and retain your Business 

status. 

Remember how I said their rules were 

COMPLEX? Stay with me! 

Here is an example list I put together of “the 

more, the merrier” items that could help an 

author prove legitimacy as a Business: 

 You are generating royalties or other 

income, or if not yet, you have a 

completed manuscript that you are 

shopping around or getting ready to 

publish and have proof to show your 

efforts. 

 You have a web site, social media 

presence, etc. that showcases yourself as 

a writer/author. 
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 You attend writing seminars, 

conferences, signings, speaking events, 

panels, etc. 

 You keep a thorough and separate record 

of all income/expenses apart from 

personal stuff (business bank account, 

business PayPal account, dedicated 

credit card, etc.) 

 You have or have applied for a resale 

license (not required in states with no 

sales/use tax). 

 You have or have applied for a Federal 

Tax ID Number (not required unless you 

have employees, but can be a helpful 

legitimize-r). 

 You advertise/promote your book(s). 

 You spend the bulk of your work-week 

engaging in your business (full-time 

hours are ideal). 

In addition (and more FORMALLY) the 

IRS has 9 FACTORS it uses to determine a 

Business from a Hobby (I added some 

clarification after each). 

WARNING: EYES MAY GLAZE OVER! 

CAFFEINE HELPS! 

[Note: IRS does not intend for these to be 

exclusive, and no one factor is conclusive. 

Not every factor applies in every situation.]  

 The MANNER in which the taxpayer 

carries on the activity—in other words 

you handle your business in a 

businesslike manner, you keep solid 

records, keep personal and business 

money separate, acquire proper licenses, 

hire professionals, etc. 

 The taxpayer’s EXPERTISE—this 

means you have extensive knowledge in 

your activity, which can be attained by 

degrees, certificates, completed 

workshops, self-study programs, seminar 

attendance, etc. 

 Taxpayer’s TIME and EFFORT—you 

spend a solid amount of time engaging 

in your business activity. Full-time is 

best. 

 Expectation that business ASSETS may 

appreciate in value—if you have large 

business assets, such as property, the 

appreciation may be considered in lieu 

of profits. 

 Taxpayer’s SUCCESS in OTHER 

activities—a history of turning profits 

from other endeavors, especially if they 

relate to writing, can support that you are 

aiming to make this business a profitable 

one, too. 

 HISTORY of income and losses—

you’ve made profits in the past and are 

incurring losses because of economy or 

book marketplace changes out of your 

control. 

 AMOUNTS of profits and losses—

showing profits three out of five years. 

 Taxpayer’s FINANCIAL STATUS—

you rely on this income for support. 

Note: This factor has been disputed 

because it’s difficult to make a living as 

an author right away. 

 Elements of personal PLEASURE—if 

the activity is being done for fun. Note: 

this factor also opens itself to scrutiny. 
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Taking pleasure in your career does not 

mean that you aren’t running a business 

aimed at making a profit. 

These factors are, again, mostly used to test 

activities creating losses. Once you show 

regular profits, the question of status pretty 

much vanishes. 

Some authors show regular profit flow by 

combining income from related activities. 

Examples are those writers who also design 

book covers, speak at events for a fee, or 

hire themselves out as freelance editors. 

Multi-tasking this way under one Business 

“umbrella” can be a great way to offset 

expenses and keep your legitimate wheels 

rolling. 

IN SUMMARY, learning the difference 

between a HOBBY and a BUSINESS is an 

important First Factor for understanding 

how you formally treat your writing. And 

remember, the hobbyist writers of today can 

quickly bloom into the business owners of 

tomorrow. 

And that brings me to a last piece of advice: 

KEEP SOLID RECORDS NO MATTER 

WHAT YOU ARE! Okay, if you’re a dog or 

a unicorn then you don’t have to keep 

records, but I digress . . . 

Get in the habit of keeping records early on 

and you will save yourself and any tax peeps 

you use down the road from pulling hair out 

(I’ve seen my share of bald spots during tax 

season). Because this is such an 

importantelement, I’ve dedicated an entire 

post in this series to Record-keeping. 

SO, if you are still reading this with eyes not 

too crossed, I encourage you to join me in 

the rest of my BEAN COUNTING FOR 

AUTHORS SERIES. Next Post: KEEPING 

BOOKS—And I Don’t Mean Fiction 

 

 

 

 

 

 

 

Regional Tweets 

Curated by Angelica R. Jackson 

 (continued on next page) 

Once-upon-a-time, Christina 

Mercer worked as a CPA. Though she 

retired that formal hat, you can still find 

numbers buzzing around her head. She's 

also the co-founder of www.indie-

visible.com and an award-winning 

author of fiction for children and young 

adults. For more about her and her 

writing visit www.christinamercer.com 

http://www.indie-visible.com/
http://www.indie-visible.com/
http://www.christinamercer.com/
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