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A Note from the Editor 
 

Hello SCBWIers! 

 

The ACORN was on hiatus while we 

explored some possible alternatives—a 

different format (nope), and different 

software (also nope). We’re back to our 

tried-and-true MS Word pdf file, and I’m so 

happy to be back and sharing the great news, 

art, and ideas of our region!  

 

This month we have many great articles—

articles to inspire you, features to get to 

know you, and columns to inform you. 

Browse these pages, and think about how 

you might share some of your experiences 

here in the future—we are always on the 

lookout for new articles and illustrations. 

 

Happy reading, and happy creating! 

Beth 
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Character and Heart   
by Trine Grillo 
 
As writers for children, we are frequently 

admonished: “show, don’t tell” and “never 

preach; not every story needs to impart a 

lesson.” I continue to work on developing 

my show, don’t tell techniques. But I must 

admit that I DO want my stories to impart 

some kind of lesson. 

  

The trick is learning how not to preach or 

talk down to our readers; learning not to 

underestimate their intelligence, their 

wisdom, and their sense of humor. 

 

Recently I re-read a wonderful book, 

Storybook Mentors by Brenda Waggoner. 

She recalls classic storybook characters who 

have taught us amazingly wise lessons, just 

by being who they are. And the equally 

amazing authors who created them, did not 

preach to us at all. 

 

Who is not inspired by the limitless 

imagination of Anne Shirley? Helping her 

through the most difficult times in her life, 

she took time to picture just about anything 

in her mind and found beauty and joy. “I’m 

going to imagine I am the wind that is 

blowing up there in those treetops…Oh, 

there’s so much scope for imagination in a 

wind!” She visualized her own home and a 

real family; always seeing the best in herself 

and her situations. 

 

What better example of a friend is there than 

dear Charlotte to Wilbur? “Your 

success…was my success,” she told him. “I 

wove my webs for you because I like you.” 

She gave him hope, encouragement, 

confidence, and in the end, sacrifice. 

 

The magnificent Black Beauty demonstrated 

humility and workmanship. He was forced 

from his carefree existence and made into a 

workhorse. He recalled often the love and 

the teachings of his parents. “You have been 

well-bred and well-born. I hope you will 

grow up gentle and good, and never learn 

bad ways; do your work with a good will, 

lift your feet up well when you trot, and 

never bite or kick even in play.” Black 

Beauty was rewarded in his later life 

because he continued to be the best worker 

he could be under the authority of cruel and 

heartless masters. 

 

 
 

The Little Engine that Could models 

compassion and confidence. The Little Blue 

Engine pushed through her feelings of 

inadequacy because she cared about the 

children on the other side of the mountain 

and how they would never have toys and 

food without someone’s help. “I think I can, 

I think I can, I think I can, I think I can…
 
” 

 

As I ponder over these classic stories, I also 

want to create timeless characters who by 

their very hearts and their nature will bring 

fascinating adventures to my readers as well 

as imparting (not preaching!) lessons they 

will remember for a lifetime. 
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Is it really possible to develop these 

characters within the restrictive word-counts 

of our picture books? 

 

I’m thinking Wild Max, Snowflake Bentley, 

the boy and his Carrot Seed and at least a 

hundred more.
 
 

 

Yes! We are children’s writers. We can do 

it. 

 
(A version of this article was originally published on 

Pens and Brushes ~ An Online Picture Book Critique 

Group.)  
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Connie and the Crystal Kite 
 
Each year, SCBWI presents its Crystal Kite 

awards, a peer-voted award to recognize 

books published that year by SCBWI 

members: eleven of the Crystal Kite winners 

are from the US while the other five are 

international. This year, Connie Goldsmith’s 

book, Bombs Over Bikini, won for 

California and Hawaii. Connie will receive 

her Crystal Kite Award on October 17, at 

the SCBWI San Francisco North and East 

Bay “Octoberfest.” Recently, I asked Connie 

a few questions about her award-winning 

book, Bombs Over Bikini. 

 

B: What is Bombs Over Bikini about? 

C: It’s about the US nuclear testing program 

in the Marshall Islands that began in 1946 

after WWII ended and continued until 1954. 

Attorney Jonathan M Weisgall, speaking to 

Congress in 2003 on behalf of the Marshall 

Islanders, put it this way: “The total yield of 

the tests in the Marshall Islands was 

equivalent to 7,200 Hiroshima bombs. That 

works out to an average of more than 1.6 

Hiroshima bombs per day for the 12-year 

nuclear testing program in the Marshalls.” 

That’s a lot of radiation. 

 

Trine Grillo is a writer for children – 

young and old. She works in an office 

by day and creates stories and poems 

by night. She has written a picture 

book, I’m Not Afraid of That! and a 

few articles and stories for children’s 

magazines.  

 

http://pensandbrushes.weebly.com/blog
http://pensandbrushes.weebly.com/blog
http://www.trinegrillo.com/
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B: What gave you the idea to write Bombs 

Over Bikini? 

C: I read an article in the Sacramento Bee in 

2011 titled, “Radiation Refugees Hold 

Reunion” that told how the bomb called 

Bravo One, the largest hydrogen bomb the 

US ever detonated, had exposed dozens of 

islanders to extensive radiation in 1954 

because the military failed to evacuate them. 

Those 67 nuclear bombs disrupted the life 

and culture of Bikini and Rongelap atolls. 

Nearly sixty years after the first test, those 

tiny islands remain too radioactive for 

human habitation.  

 

 
 

B: Is there anything in particular you’d like 

to tell us about your book?  

C: It’s the only juvenile nonfiction book 

about this event. Author Theodore Taylor 

wrote an acclaimed and heartbreaking YA 

novel called, The Bomb, first published in 

1995. He was part of Crossroads, the 

military program involving the first two 

bombs in 1946.  

 

The possibility of nuclear war still looms 

over the world. It’s important to remember 

past nuclear atrocities and how they affect 

generations after generations of people. We 

must not repeat those same mistakes. 

B: Anything else you’d like to tell us? 

C: Thanks for asking! Yes, I’d like to tell 

you about two things. After the Sacramento 

Bee reviewed Bombs Over Bikini last year, I 

got an unexpected email from a man named 

Robert Needles, who lives in Rocklin. He 

was a 10
th

 grader when he changed the date 

on his birth certificate and joined the Navy 

in 1946. He was on the USS Furse stationed 

at Bikini, and witnessed the two explosions 

that comprised Operation Crossroads, the 

bombs named Able and Baker, the first 

underwater nuclear bomb, which is pictured 

on the book’s cover. 

 

We met and he shared an intriguing bit of 

history with me. “When Baker exploded we 

took that giant steam cloud to be a huge 

wave coming right at us,” Robert said. “The 

ship turned and started steaming away from 

the lagoon.” He has a declassified copy of 

Furse’s log for July 25, 1946 that says: 

0835: BAKER DAY atomic explosion 

sighted in BIKINI LAGOON, distance 11 

miles. 0845: changed course.” The ship 

barely escaped being engulfed by the huge 

radioactive cloud. 

 

And lastly, I hope ACORN readers will take 

two minutes to view the amazing trailer for 

Bombs Over Bikini, prepared by teacher Jim 

Bentley and his group of 5
th

 and 6
th

 student 

filmmakers in Elk Grove. It’s guaranteed to 

send a shiver down your spine. 

 

Okay, this is really lastly: Thank you to 

everyone who voted for Crystal Kite 

nominees, whether it was my book or 

another. By doing this, you support your 

fellow SCBWI members and make writing 

for children a happier experience for us all! 

 

B: Thank you, Connie, for sharing your 

book with us and with the world! 

 
 

https://vimeo.com/90992603
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Member Highlight: Natasha Yim 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

The Nuts and Bolts of Self-
Publishing, Part II:   
Getting Ready to Publish 
By Elaine Russell  
 
Once you are set to go with a finished 

manuscript, there is a wide range of self-

publishing companies providing services 

from print and print-on-demand (POD books 

are printed and shipped only once an order is 

received) for trade paperbacks, hardcover, 

and specialty books and/or digital e-books. 

Some companies are very small and some 

more reliable and legitimate than others. 

Read as much you can about the companies 

you are considering before making a 

decision. Understand the finer details of the 

services offered and costs involved: 

 

 Quality of the publication -- order one 

of their books to examine 

 Print cost per book -- set amount or 

may vary by quantity ordered 

 POD turn-around time to shipment -- 

especially for larger orders 

 Book distribution options -- important 

for overseas orders 

 Price at which the author can purchase 

the book – e.g. for consignment at 

bookstores or to sell at school visits 

 Royalty percentage on sales -- may 

vary depending on the retail price  

 Discounts given to bookstores and 

libraries  

 Programs for bookstores to return 

unsold books  

 Options for pre-orders before the book 

is released  

 

Depending on the type of book an author 

wants to publish, certain companies may be 

a better fit than others. Many authors of 

adult and YA books choose to publish only 

e-books for online sales, while books for 

younger children will do better when 

available in print at bookstores and online.  

County: Mendocino  
Writer/Illustrator/Both:  Writer 

Age group/Genre: Picture Book primarily 

but working on an MG and a YA 

Published books: Goldy Luck and the Three 

Pandas (Charlesbridge Publishing, 2014), 

Sacajawea of the Shoshone (Goosebottom 

Books, 2012), Cixi, The Dragon Empress 

(Goosebottom Books, 2011) 

Agent: Karen Grencik, Red Fox Literary 

Pets: 2 cats: Moo and Chicken 

Favorite book when a kid: Anne of Green 

Gables 

Go-to writing/illustrating snack: Anything 

chocolate, particularly Brookside’s Dark 

Chocolate Acai and Blueberries 

Inspiration music: Classical - Mozart, Lizst, 

Vivaldi, or nature sounds (I have an app on 

my phone for this)  

Favorite book on writing/illustrating: 
James Scott Bell’s Plot and Structure, and 

Blake Snyder’s Save the Cat 

Favorite piece of advice: I love this quote 

by Richard Bach, author of Jonathan 

Livingston Seagull, “A professional writer is 

an amateur who didn’t quit.” I also have this 

one by E.L. Doctorow posted near my 

computer, “Writing a novel is like driving a 

car at night. You never see further than your 

headlights but you can make the whole trip 

that way." 
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Self-publishing companies’ online websites 

are fairly self-explanatory and easy to use. 

Most of the major companies allow authors 

to provide a completed manuscript and 

cover to upload for print or digital 

publication at no cost, or you can purchase 

interior and cover design service packages 

from them. Many companies offer other 

services from editing, marketing, scanning 

(an existing book being reissued), book 

video production, and web-hosting.  

 

The following is a brief overview of three of 

the more popular self-publishing companies. 

There are many other popular companies, 

including BookBaby, Lulu, Smashwords, 

and Vellum. Please note, we’re not 

endorsing these companies, merely 

providing an overview of some of the 

information available on their websites: 

  

Company Services Drawbacks 

Create-

Space 

POD paperback 

books only 

 

Format 

manuscripts for 

Kindle 

 

Editing 

 

ISBN Purchase 

 

Interior and 

cover design (w/ 

one round of 

revisions) 

 

Marketing – 

press releases 

etc. 

 

Expanded 

distribution 

No hardcover 

books 

 

You must 

create account 

and upload to 

Kindle 

yourself 

 

Only for 

CreateSpace 

publication 

 

No return for 

unsold books 

at stores and 

minimal 

discounts to 

bookstores 

Amazon 

Kindle 

Digital e-books 

on Amazon only 

Not available 

on Nook, 

 

Special 

programs: 

Kindle Select 

etc. 

 

35% royalty for 

under $2.99, 

70% for $2.99 

and up 

Kobo, etc. 

 

Programs are 

designed to 

keep e-book 

exclusive to 

Amazon 

Ingram-

Spark / 

Lightning 

Source 

Print and POD 

paperback and 

hardcover 

 

E-books 

distributed to all 

formats 

 

Global 

distribution (and 

printing) 

 

Bookstore return 

program 

No editing or 

design 

services 

 

Bookstore 

return 

program is at 

author’s 

expense 

 

Smaller 

profits, as 

bigger 

discounts are 

given to stores 

BookBaby Print and POD 

for paperback, 

hardcover, and 

spiral 

 

Set fee for e-

book 

conversation—

distributed to 

most formats 

 

Earn 100% 

royalties 

 

Editing 

Must 

purchase 25 

books with 

POD 

 

A warning about Author Solutions, which is 

owned by Penguin Random House and is the 

parent company to self-publishing 

companies: Author House, iUniverse, 

Trafford, Wordclay, and Xlibris. These 
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companies are a lot more expensive than the 

others listed above and have elicited many 

complaints about their practices. A class 

action lawsuit is pending. 

Search online and you’ll find many others: 

Outskirts Press, Virtual Bookworm, Books 

Just Books, Lumina, WEbook, MyPublisher, 

Blurb, 48hrbooks, Abbot Press, Arbor 

Books, Archway Publishing, EbookIt, 

Magic Valley Publishers, Mill City Press, 

Aventine Press, Balboa Press, Publisher 

Green, PublisherAmerica, BookLocker,  

BookTango, CrossBooks, Dog Publishing, 

Dorrance Publishing, Wasteland Press, 

Westbow Press, Infinity Publishing, Xulon, 

and the list goes on. Again, we’re not 

endorsing any of these companies—this is 

just a list to get you started on the road to 

researching which, if any, will be best suited 

to your particular project and style. 

 

For picture books, early readers, chapter 

books, and middle grade books, Ingram 

Spark is worth considering because of the 

competitive discounts at book stores and the 

return program for unsold books.    

One other format that authors might be 

interested in is audiobooks. The Audiobook 

Creation Exchange (ACX) is a good option 

for self-published authors. Click here for a 

helpful article about how to get your book 

on audio for free if you accept the royalty 

sharing option.   

 

The final article on self-publishing, in the 

next issue of the ACORN, will focus on 

marketing and promotion for self-published 

books. 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

The Challenges of Self-Marketing the 
Self-published Book 
By Helen Sedwick 
 

My path to self-publishing will sound 

familiar. After scores of encouraging-but-

still-rejection letters, I was tired of hearing 

nice book, no market. No one saw any profit 

in a middle-grade novel set in the Dust 

Bowl. In traditional publishing, no profit 

means no book. 

 

After much fence-sitting, I decide to self-

publish my novel COYOTE WINDS in 

2012. Profit or no profit, this book needed to 

be born. 

 

What a process! From editing to design to 

distribution, each step presented creative, 

mind-expanding challenges. By far, the most 

challenging was marketing.  

 

Elaine Russell writes fiction for 

children and adults, including the 

Martin McMillan middle grade 

adventure series, the YA novel 

Montana in A Minor, and adult novel 

Across the Mekong River. She lives in 

Sacramento and has been an SCBWI 

member for twelve years. 

http://elizabethspanncraig.com/3093/tips-for-success-on-acx/
http://elizabethspanncraig.com/3093/tips-for-success-on-acx/
http://elizabethspanncraig.com/3093/tips-for-success-on-acx/
http://elizabethspanncraig.com/3093/tips-for-success-on-acx/
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Like writing, there’s no end point to 

marketing. You keep working away at it and 

wonder if you are making progress. You 

wonder what works and what is a waste of 

time and money. Believe me, I wasted 

plenty of both.  

 

To help other writers, I wanted to share what 

marketing tricks worked for COYOTE 

WINDS (and my later book, SELF-

PUBLISHER’S LEGAL HANDBOOK) and 

what, I am embarrassed to say, were 

misspent efforts. 

 

Useful Marketing Techniques 

Guest Posts and Interviews: For me, the 

best results came from writing guest posts 

for various bloggers. This is not the easier of 

marketing strategies. It takes time to choose 

bloggers with a following of your potential 

readers. You need to offer them something 

of value and not just a puff-piece about your 

book. But providing free and useful content 

to established sites will give you a reach that 

would take years to build on your own.  

 

Local schools: I made up postcards about 

my book and sent them to dozens of school 

librarians and teachers. I offered free library 

copies and school visits. These postcards 

generated a lot of school visits and sales. 

Frankly, even if I never sold a book at a 

school visit, I would do them. They are so 

much fun.  

 

Local bookstores: Many independent 

bookstores will carry books by local authors 

and let you schedule a reading or a meet-

and-greet. I sold almost 40 copies of 

COYOTE WINDS at a reading at 

Copperfields in Santa Rosa. Contact your 

local independent bookstore and ask about 

their policies. Don’t be surprised if they 

want to look at your book before they 

decide. They may be solicited by so many 

writers that they have to be selective. 

Giveaways: I ran giveaways on Goodreads 

and through Kindle Select. I found that 

giveaways did not generate long-term sales, 

but they did generate reviews. And reviews 

generate sales. 

 

The Wasters of Money 

Contests: I spent too much on so-called 

contests. I even won a few. But many book 

contests, particularly the expensive ones, 

carry no prestige. They are huge money 

makers for the marketing companies that 

sponsor them. If you enter contests, choose 

them carefully. If they are not listed on 

Goodreads’ list of book awards, then they 

are probably not worth the money.   

 

Publicists: I hired publicists and have talked 

to other writers who have hired publicists. 

Everyone of us wishes we could get our 

money back. It wasn’t that the publicists 

didn’t work hard or do their job, but they did 

not generate the sales to justify their fees. 

Not even close.  

 

Paid reviews: Every time I look, the cost of 

a ForeWord or Kirkus Review jumps up. 

While one of these reviews can be a nice 

addition to your website and Amazon page, 

a blurb from a fellow writer might work just 

as well.  

 

Not knowing your audience: I made all the 

usual marketing mistakes with COYOTE 

WINDS. I had not decided whether my 

audience was young adults or historical 

fiction readers. Had I decided earlier and 

focused my efforts, my time and dollars 

would have gone further. 

 

This list isn’t complete. Every writer will 

have his or her own experience. The truth is, 

in marketing, you have to toss out a lot of 

seeds and hope that one of them grows into 

a tree. 

 

https://www.goodreads.com/award
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Would I self-publish again? Certainly.  

 

I cringe at the thought of going back to 

pitching agents and traditional publishers. 

By publishing my own work, I control 

content, design, pricing, marketing, 

everything. Profit or no profit, my books 

find their way into readers’ hands. When a 

total stranger loves your book enough to 

leave a five-star review and send you a 

personal email thanking you for your story, 

those rewards are priceless. 

 

 
 
 
 
 
 
 
 
 
 

Five Minutes With… 
Kristine Brogno, Design Director, 
Children’s Publishing, Chronicle 
Books  
by Connie Goldsmith  
 

We’re very pleased to feature agent Kristine 

Brogno in this issue of ACORN. Thanks for 

a great interview, Kristine. You gave our 

illustrators and our writers a lot to think 

about! Specifically, our illustrators wanted 

to know:  

 

What is the single most important thing I 

can do to bring my portfolio up to a 

professional level? 
Edit, edit, edit! Your portfolio is only as 

strong as your weakest piece, so you should 

include only your strongest work, even if 

that means sacrificing quantity for quality. 

Make sure each and every piece included is 

high-quality and polished. Ask for objective 

opinions from other illustrators, friends, 

teachers, mentors, and your critique group to 

help determine which pieces are top-notch, 

and showcase your technical skills and 

unique voice. Be ruthless, and remove all 

other pieces from your portfolio! 

 

Where and how should I place my work 

in my portfolio? Should I show my 

strongest work first, at the end of the 

portfolio, or throughout it? 
Think of your portfolio as taking the viewer 

on a journey that ebbs and flows with high 

notes and plateaus (but do not include any 

valleys as noted above). Your first piece 

should make an immediate impression and 

pique viewers’ interest, making them want 

to continue. Start with your strongest piece 

and then place pieces related to that either in 

theme or style immediately after. Hit 

another high note and follow the same 

pattern. Depending on how much work 

you're including—twelve to fifteen pieces 

are the general recommendation—you may 

hit another high note or two before ending 

on another strong note designed to leave a 

lasting impression. 

 

Is art as subjective as people say, or is 

there one thing that will please every art 

director? 
The short answer is, “Yes,” art is subjective. 

There is no one-size-fits-all art in the 

Helen Sedwick is the author of 

Coyote Winds and Self-Publisher’s 

Legal Handbook. For more 

information about Helen and her 

work, check out her website. 

http://helensedwick.com/
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children's market. Different publishing 

houses look for different art styles and 

mediums to fit their lists. It's important to do 

your research to discover where your work 

fits into the landscape of children's 

publishing and who might be interested in 

hiring you based on that knowledge.  

 

Most art directors are looking for a spark 

beyond excellent technical skills. That spark 

or magic is your unique voice, that special 

quality that only you bring to the artwork 

and which sets you apart from every other 

illustrator working in a particular style or 

medium. This may be frustrating to hear 

because it's not a definitive answer, but art 

directors are trained to, "know it when they 

see it." We can see the artist's hand or 

unique voice in the art, and we can see when 

it falls flat. Put all your creative energy and 

training into the work, and it will shine and 

catch the eye of the right art director at the 

right moment. 

 

 
 

What advice would you have for the pre-

published illustrator? 
 

Developing your unique voice is the most 

important thing you can do as an illustrator. 

Work hard to discover it and then even 

harder to hone it. Once you feel you're 

absolutely adept at executing it, learn as 

much as you can about the children's book 

market and the publishers' lists. Put your 

work out there over and over again through 

mailings, meetings at conferences, and 

networking with the wonderful folks in the 

industry. It takes hard work, patience and 

perseverance to find the right editor, art 

director or publishing house for you, but if 

you stick with it, you will land exactly 

where you're meant to be. 

 

Note: Chronicle Books offers two options 

for illustrator submissions.  

 

1. For children’s books, click here for the 

submission policy.  

 

2. Chronicle also publishes adult books and 

produces gift items. For information on how 

to be considered for that type of work, click 

here. 

                                                                                                                                                                                                    

 

   

Connie Goldsmith writes about 

health, science and history. She has 

fourteen children’s books to her credit, 

with another one due out in 2015. Her 

newest book, Bombs Over Bikini, is a 

Junior Library Guild selection. She has 

had over two hundred articles published 

in various genres including nursing 

journals and adult and children’s 

magazines. She’s a member of SCBWI 

and the Author’s Guild.  

 

http://www.chroniclebooks.com/our-company/submissions/childrens
http://www.chroniclebooks.com/our-company/submissions/childrens
http://www.chroniclebooks.com/our-company/submissions/portfolios
http://www.chroniclebooks.com/our-company/submissions/portfolios
http://www.conniegoldsmith.com/
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Reflections on the SCBWI-LA 

Summer Conference 

By Gayle E. Pitman 

 

No way. There’s NO way I’d EVER go.  

 

It’s expensive. WAY expensive. I mean, come 

on. They chose a hotel in BEVERLY HILLS? 

I’m an introvert. I hate crowds. I go right 

back to my 7
th

 grade outcast days if I’m in a 

situation where I don’t know anybody. Not 

doing it. And this Sparkle and Shine party 

thing? There’s NO WAY I’m dressing up for 

that. Because I’m. Not. Going.   

Guess what? I went. You know why? 

Because people who care about me MADE 

ME GO.  

 

My critique group made me go. “I’ll go if 

you go,” said one of them. “I’ll go too,” said 

another. “We’ll stick together. There’s 

always safety in numbers.” There went the 

I’m-terrified-of-people excuse.   

 

My boss at work made me go – even though 

my job is pretty separate from my writing 

life. “We’ll pay for part of the costs,” he 

said to me. There went the it-costs-too-much 

excuse.  

 

And, well, once those two things were out of 

the way, the Sparkle and Shine party didn’t 

seem so bad. I’m actually a closet dress-up 

fiend. And I do like to dance.  

 

The reality is, I was afraid to go. 

TERRIFIED. I was afraid of being a 

wallflower. I was afraid someone would tell 

me my writing was awful. And I was afraid 

of something I can’t put my finger on 

exactly. Whatever it was, it all was right 

there at the surface. Thankfully, my critique 

group members – and my boss – know how 

important writing is to me. And they cared 

enough to give me a kick in the pants.  

  

How many of you didn’t go because you 

were afraid?  

 

I thought so.  

 

If you’re truly afraid, I get it. I’ve read many 

years’ worth of “Reflections on the SCBWI-

LA Conference” articles, and not one of 

About ACORN 

ACORN is the newsletter for the 

California North/Central region of the 

SCBWI.  

 ACORN is published online and is free 

to members of SCBWI. 

 The editors and regional advisor 

reserve the right to make decisions 

about content and to edit submissions. 

 No payment is made for articles or 

illustrations, but contributing authors 

and illustrators are entered in a 

drawing for half-price registration for 

our Spring Spirit conference. 

 Each contributing author and illustrator 

retains the rights to his or her work. 

 News about book releases and signings 

may be passed along. 

 No article or piece of art may be 

reprinted in any form without the 

express written consent of the person 

who created it. 

 We love you and welcome your 

comments, feedback, and questions! 

You may contact the editor. 

 

 

 

mailto:acornnewsletter@gmail.com
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them swayed me. But I’ll try anyway – 

because you really do need to go.  

 

I could focus on the sheer joy of Mem Fox’s 

whimsical reading of Ten Little Fingers and 

Ten Little Toes. Or the hilarity of illustrator 

Adam Rex’s rap about books. Then there’s 

Dan Santat’s painful story of walking away 

from a lucrative job offer from Google to 

pursue his dream of making children’s 

books. Shannon Hale talked about gender 

and sexism in children’s books – and 

Twitter blew up as a result. I wrote poetry 

with Kwame Alexander. I drew human 

figures in motion with Molly Idle. And I 

picked up countless tips from agents, 

editors, and writers. All of that was well 

worth the price of admission. 

 

But that’s not even the best part.  

 

You know that feeling when you get an idea 

that’s good – SO good that you have to start 

working on it immediately before it slips 

away? All of us have been there, I’m sure. 

That surge of adrenaline, the experience of 

indeterminate time, the playground of 

imagination. For creatives like us, it’s the 

best feeling in the world. I often wish I 

could live in that space indefinitely.  

 

At SCBWI-LA, I can’t say that I 

experienced 24/7 creativity. But I was in that 

space a LOT. And those ideas didn’t 

typically come during the keynotes or the 

breakout sessions. It was afterwards, usually 

while my critique group friends and I were 

at dinner, or sitting by the pool, debriefing 

and comparing notes. We’d be talking, and 

then all of a sudden BAM! An idea would  

 

hit me between the eyes. And it wasn’t just 

me – my two friends had exactly that same 

experience, many times. Sometimes it was a 

story idea. Or how to get unstuck in a 

manuscript that wasn’t working. Sometimes 

we had Big Ideas. There was something 

about being with a bunch of children’s book 

people in a ritzy hotel in Beverly Hills that 

made creative magic happen. 

 

But that’s not all. I’ve heard many people 

talk about “making lifelong friends” and 

“becoming part of a community” – the 

things that usually make me roll my eyes 

and feel nauseous. But I will tell you this: At 

SCBWI-LA, I made two of the best friends I 

think I’ll ever have. I’m not kidding. There 

The California North/Central 
Regional Volunteers 
 
Regional Advisor 

Bitsy Kemper 

Assistant Regional Advisor and 

Monthly Critique Program Manager 

Nikki Shannon Smith 

Assistant Regional Advisor 

Bethany Telles 

Illustrator Coordinator 

Rose Cooper 

Membership Coordinator 

Louis Arredondo 

Newsletter Editor 

Beth Hull 

Publicity/PAL Coordinator 

Jessica Taylor 

Events Coordinator—South 

Suzi Guina 

Twitter Diva 

Angelica Jackson 

Webmaster 

Martha Longshore 
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was some seriously raw emotion shared 

among us, ranging from gut-splitting 

laughter to angry tears. Writing is tough 

business, and there’s nothing like having 

friends you trust to work through those 

feelings.  

 

So if you didn’t go because you were afraid, 

here’s my advice to you:  

 

Get involved in your local SCBWI chapter.  

Practice your craft.  

Make friends. 

Then go. Even if you’re afraid. And go to all 

of it. Including the Sparkle and Shine party. 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Good News! 

Wisdom Tales Press has acquired Natasha 

Yim’s picture book, The Rock Maiden - a 

re-envisioned folk tale from Hong Kong. It 

will be illustrated by Finnish illustrator 

Pirrko Vannio and published in 2017.  

Natasha Yim’s most recent picture book 

Goldy Luck and the Three Pandas 

(Charlesbridge Publishing, 2014), currently 

in its 2nd printing, will be released in 

paperback in December 2015. 

Danna Smith’s  picture book Mother 

Goose Pajama Party will be published 

October 2015, by Doubleday Books for 

Young Readers. 

Danna Smith’s picture book Arctic White 

will be published in January 2016 by Henry 

Holt and Company.  

Kris McLeod will be illustrating two new 

books. The first is a picture book that will be 

out before Mother’s Day 2016 from 

Sleeping Bear Press. The second is a middle 

Gayle E. Pitman is the author of This 

Day in June, which won the 2015 ALA 

Stonewall Award. By day, she teaches 

psychology and women/gender studies 

at Sacramento City College. By night, 

she unleashes her creative superpowers 

to create books as a tool for social 

justice. 

Upcoming Events 

 

10/24: October Critique Carousel 

Meeting, Sacramento 

 

11/9: Introduction to Picture Book 

Writing, Fresno 

 

12/10: Holiday Mixer, TBA 

 

For more information, please visit our 

regional website! 
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grade chapter book, Thelma Bee, out in 

October 2016. 

Linda Covella’s novel Yakimali’s Gift, a 

young adult historical romance, won the 

2015 RONE Award Honorable Mention for 

Young Adult, General category. The book 

also received the Literary Classics Seal of 

Approval and is a Finalist for Literary 

Classics Book Award. 

Linda Covella’s other novel The Castle 

Blues Quake, book one in the Ghost 

Whisperer series, also received the Literary 

Classics Seal of Approval and is a Finalist 

for Literary Classics Book Award.The 

winners will be announced October 15, 

2015. 

Book two of Linda Covella’s Ghost 

Whisperer series, The Ghosts of Pebble 

Brook Lodge, will be released soon. 

Patricia Newman received her Green Earth 

Book Award for Plastic, Ahoy! 

Investigating the Great Pacific Garbage 

Patch. The award ceremony was 

held at the National Press Club in 

Washington, D.C. The award sponsor, The 

Nature Generation, seeks to promote 

environmental stewardship among 

children. Also, Plastic, Ahoy! is a finalist 

for the 2016 Towner Award, the 

Washington State Student Award for 

Informational Text. 

Patricia Newman’s newest release, Ebola: 

Fears and Facts, received a starred review 

in Booklist. 

Linda Boyden’s fifth picture book, Roxy 

Reindeer, was launched from Progressive 

Rising Phoenix Press in August.  

Linda Boyden signed a contract for her 

sixth picture book, Boy and Poi Poi Puppy, 

Book 2: Doggone! (also from PRPP), and 

also signed a contract for her seventh book 

and first YA novel, Twitch from Native 

Realities Press. 

Congratulations, all! 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
In Our Next Issue… 
 

Nonfiction Notes, by Connie 

Goldsmith 

 

 
 

Meet Our New ARAs! featuring Nikki 

Shannon Smith and Bethany Telles 

 

 
 

 


